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AHHOTanus. B paMkax npobaeMbl TEPPUTOPHATEHOTO PA3BUTHS U TIOBBIIICHUS KaueCcTBa KU3HHU HACCICHHS
aKTYaJIbHOCTh TaKOTO SIBJICHHS, KaK OPEHIUHT, BBIXOJUT Ha TepBbIid aH. OCHOBHAS LeNb CO3MaHust OpeHaa
TEPPUTOPHH — 3TO (HOPMHUPOBAHHE €€ MO3UTUBHOIO M MPUBIIEKATEIBHOrO 00pa3a M CTpEeMIICHHE PACIpO-
CTPaHUTh 3TOT 00pa3 B MPOCTPAHCTBE JJIs MaKCHMAaIbHOW MOJIB3bI KUTENel naHHO# TeppuTopuu. OaHIM
13 3 HEeKTUBHBIX METOMOB sIBJIsIeTCS GOPMHUPOBAHKE U 3aIIUTa OpEH/a TEPPUTOPHH Ha KOMMYHHUKATHBHBIX
HHTEPHET-TUTOMAAKAX.
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Abstract. Within the framework of the problems of territorial development and improve the quality of life
of the population of the relevance of the phenomenon of branding comes to the fore. The main purpose
of the brand is the formation of the territory of its positive and attractive image and the desire to distribute
the image in the space for the maximum benefit of the inhabitants of this territory. One effective method
is the formation and protection of the brand on the territory of communicative Internet exchanges.
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B coBpeMeHHOM Hay4YHOM M NMPAKTHUKO-OPHEHTHPOBAHHOM IPOCTPAHCTBE MOHATHE «OpEH]
TEPPUTOPUH» IPHOOPETAET BCEe OONBIIYIO MOMYISIPHOCTh. BpeHIMHT TEPPUTOPUU BBIXOAHUT Ha
MEePBHIN IJIaH MPeXJie BCEro B KOHTEKCTE PACCMOTPEHHS MPOOIEMbl TEPPUTOPHATIBHOTO Pa3BH-
THA, 3aBOCBAaHWA HOBBIX PBIHKOB C6I)ITa, IIOBBINICHWA Kadye€CTBa XKHWU3HHW HACCICHUA.

[MonsaTtue «OpeH» MMEET MHOXKECTBO MHTEpIpeTanuii, KOTOpble BO MHOTOM 3aBUCAT OT
HCTIOJb3yeMOTo KOHTeKCTa. Bompocsl ucnons3oBanus OpeHjga BooOiie U OpeHjaa TeppUTOpUM B

! TlyOmukaliss MOATOTOBIEHA B paMKax TrpaHTa Ha TMPOBEACHHE HAYYHO-HCCIEOBATENBCKHX paboT 1o
MPUOPUTETHBIM HANPABJICHHSM COLUAIBHO-3KOHOMHYECKOro pa3Butus benroponckoit oomactu (JJorosop Ne2-rp ot
01.02.2016 )
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YaCTHOCTU OcBelnarrcs B padorax C. Auxonsra, [ AmBopra, K. lunnu, ®. Kotnepa, C. Auape-
eBa, . Baxenunna, /[. Busramosa, A. Kuproxuna, B. ManbkoBa, T. MemepskoBa, B. Tumkosa
U HEKOTOPBIX APYTUX YUEHBIX.

OnHUM K3 OCHOBHBIX Pa3pabOTUMKOB MOHATHS «OPEHI TEPPUTOPUU», a TAKKE KOMIIJIEKC-
HOTO, AUBEPCUPUIIMPOBAHHOTO MOAX0Ja K OpeHAMHTY Tepputopuil siBisercs C. AHXONBT, KOTO-
PBIM 3aN0XKHUI TeoOpeTHUECKU 0a3uC OISl UCCIENOBaHUS AAHHOTO MOHATHUS B CBOUX TpyHax.
B coorBercTBHU ¢ KoHIenue C. AHXOJbTa CYIIECTBYET IIECTh 3JIEMEHTOB COBPEMEHHOT0 OpeH-
Jla TEPPUTOPUU: TYPU3M, SKCIIOPTHBIE OpEH/IbI, MOJUTHKA, OU3HEC U WHBECTHIINH, KYJAbTYpa, JIIOIH
[1]. ITo muenuto @. Kotnepa, OpeHI TEPPUTOPUH — 3TO COBOKYMHOCTh YHHKAJbHBIX KadecTB,
HETIPEXOASIINX YEIOBEYECKUX [IEHHOCTEH, OTpakaloInx cBoeoOpas3ue, HEMOBTOPUMBIE OPUTUHAIb-
HbIE TTOTPEOUTENHCKUE XapaKTEPUCTUKH JAHHON TEPPUTOPUH H COOOIECTBA, IMUPOKO U3BECTHEIE,
MOJIYYMBIINE OOIECTBEHHOE MPHU3HAHUE U TOJIb3YIONIHECs] CTAaOUIBHBIM CIIPOCOM MOTpeOuTeneit
naHHou tepputopuu» [2]. B cBoro ouepens T. MemepskoB cuuTaer, YTO OpeHJ TEPPUTOPHUU —
3TO «CUMBOJHYECKAs, BUPTyaJbHAS, ICUX0IMOI[MOHAIbHO-COLMAbHAs KOHCTPYKIUA B BOCIPHU -
THH TTOTpEOUTENICH TEPPUTOPUH, OTPAKAIONIAsI COBOKYITHOCTh T'€OMOIUTHYECKUX, IKOCOIIUATBHO-
KYyJIBTYPHBIX, UCTOPUYECKUX, SIKOHOMHUUYECKUX U APYTUX XapaKTEePUCTUK TEPPUTOPHUHU, KOTOPHIE
(GOpMHUPYIOT MPEACTaBICHHS O IMPHUBICKATEILHOCTH JAHHOTO MECTa W €ro MPEeHMYIIecTBaxX IO
CpPaBHEHHIO ¢ ApyruMH TepputTopusmu» [3]. JI. BusramoB ormeuaer, 4To OpeH/ TEPPUTOPUU —
3TO MOHATHE €MKOe, CUCTEMHOE, KOTOPO€ BKIIIOYAET, B YaCTHOCTH, «YHUKAJIbHBIH IMOI[MOHAIb-
HO-TIO3UTHUBHBIA 00pa3, 0O0yCIOBIECHHBIH MPUPOTHBIMU, UCTOPUUECKUMH, TPOU3BOJICTBCHHBIMH,
COLIMATIbHO-KYABTYPHBIMU U APYTUMHU OCOOEHHOCTAMH TEPPUTOPUHU, CTABIINH IIMPOKO N3BECTHBIM
obmiectBeHHOCTHY [4]. Bpena momoraer oOpaTUTh BHUMaHHE HAa WHIWBUAYalIbHOCTh TEPPUTO-
pUH, a ymauyHbl OpeHJ] — 3TO 3aJ0T ee MOMYISPHOCTH, a CIe0BAaTEIbHO, PA3BUTHSI.

OcHoBHasl 1eNb Co3JaHus OpeHJa TEePPUTOPHH, C HaIllell TOYKU 3pEHUs, paclajacrcs Ha
JIB€ COCTAaBJISIIONINE: C OJHOM CTOPOHBI, 3TO (OPMUPOBAHKE €€ MO3UTHBHOTO M MPHBICKATEIb-
HOTO 00pasa, a ¢ JIpyrod — cTpeMJeHUE KaK MOXKHO Oojiee MIMPOKO PacipoCTpaHUTh 3TOT 0Opa3s
B MPOCTPAHCTBE i1 MaKCUMAaJbHOW MOJIb3bl )KUTENEH aHHOW TeppuTopuu. JlocTHkeHue naH-
HOW IIeJTM MOXET OBITh OCYIIECTBJIEHO C IOMOIIBIO Pa3UYHBIX CPEICTB, U cOBpeMeHHble PR-Tex-
HOJIOTHH TO3BOJISIOT 3TO CHENaTh A0CTaTOYHO 3¢ dekTuBHO. M Bce ke, Mo HalmieMy MHEHHIO,
neaecoodbpa3Ho oOpaTUTh BHUMAHHE Ha OJMH BeChbMa HMHTEPECHBIN acHeKT, CBSI3aHHBIN ¢ Qop-
MHPOBAaHUEM U 3alIMTONH OpeHaa TeppUTOPHH HA KOMMYHHUKATHBHBIX WHTEPHET-IUIOMAIKAX.

Pa3BuTHE KOMMYHUKATUBHBIX TEXHOJOTHI M Bce Oonee ynoOHBIN MOCTYN B MHTEPHET yBe-
JUYUBAET YHCIIO UHTEPHET-ayIUTOPUHU B TeOMETpHUYecKol mporpeccuu. Gopymbl, OIOTH, COIHU-
albHBIE CETH Bce OONbINE BBHITECHSIOT TPaJAHIIMOHHBIE CPEICTBA MAacCOBON MHPOpPMAIUH H3
WH(POPMAIIMOHHOI'0 TPOCTPAHCTBA, CTAHOBACH KaK TPaHCISTOpaMH WHPOPMAIIUH, TaK U €€ HHHU-
nuaTopamu. MHTepHET MOpoauJl MacCy BO3MOXXHOCTEH ISl yIpaBlIeHUs OpeHIOM Kak KOHKpeT-
HOW JIMYHOCTH, TaK U JIOO0TO CyOBEKTa COBPEMEHHOI'0 MHpa, €ro MHCTPYMEHTHI COBPEMEHHHBI,
OTepaTUBHBI, HHTEPAKTUBHBI U Bcemornomamomu. [lomaraem, 4To B JaHHOU cKiazbIBaromeiics
MaTpuile HHPOPMAIMOHHOTO MPOCTPAHCTBA HE JIOJKHA TEPATHCS M KaxKJas KOHKpETHas Teppu-
TOpHSL.

B nHacrosimmee BpeMs B epHo/J| KECTKOW KOHKYPEHIIMH MTPAKTUYECKH BO Beex cdepax irodast
TeppuTOpus (Hampumep, ropoj, o01acTh, Kpaid, CTpaHa) HMEET BCE BO3MOXKHOCTH JUisi Gpopmu-
pOBaHUsA, MPOABMKEHUS U 3alIUTHI cBoero OpeHna. M MHTEpHET 31ech MOXET ChIrpaTh KIode-
ByI0 poisib. [Ipu 3TOM cieflyeT 3aMeTHTh, YTO B Clydae MPOJBHIKEHHUS ¥ 3allUThl CBOETO OpeHma
3Ta poib OyJdeT NMO3UTHBHOM, B OCTallbHBIX CIIy4asX BO3MOXHBI U HETaTHBHBIC CIICHAPUU, CBSI-
3aHHBIE ¢ OONBIIMMH PENyTAllMOHHBIMU PHCKaMH JUIsl KaXJI0ro OpeHna.

B aTOli cBsA3M B HacTOfAIllee BpeMsl €CTh OYEBHUJHAS MOTPEOHOCTh B ONPENETIEHHOM KOM-
MJIEKCEe MEXaHNU3MOB, MpeAHA3HAYCHHBIX JUIsl (OPMUPOBAHHUS TO3UTHBHOTO UMHUKa TEPPUTOPUHU
KaK OCHOBBI BOCIPHSATHS c¢e OpeH/Ja Ha KOMMYHUKATHBHBIX MHTEepHeT-uiomaakax (popymax,
Omorax, 0030pHBIX caiiTax, COUATBHBIX CETAX), IIe TPOMCXOAMUT MEPMaHEHTHOE O0IIeHHE TTOIb30-
BaTteneil. OTMeTHM, HalpuMep, YTO MOJABIIAONIee OONBUTMHCTBO KPYIHBIX POCCUMCKHUX U 3apy-
OCKHBIX TOPTOBBIX M IPOU3BOACTBEHHBIX OPEHIOB HCIOIB3YIOT KOMMYHUKATUBHBIC MHTEPHET-
IUIOIAKH KaK MHCTPYMEHTHI MPOABUKEHUS COOCTBEHHOW MPOAYKIIUH U, €CTECTBEHHO, KakK
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CPEACTBO JUIsl YKPETUICHUSI MMU)Ka COBPEMEHHOT0, YCTOWYUBOT0, JMHAMHUYHO Pa3BHBAIOIIETOCS
U JepXkKalero pyKy Ha Myibce MPeAnpHUsSTHS.

dopymbl, OJIOTH, COIIMANBHBIE CETH — 3TO COCTABIISAIONINE TOH HHTEPAKTUBHOHN MIaTQOPMBI,
Ha KOTOPOH NMpPOMCXOIUT oOlieHre Hamboyee aKTUBHOW YacTH OOIIecTBa, MPEXKJE BCEro MOJIO-
nexxn. IMeHHo OHa 3ajlaeT TOH U QOPMUPYET MHEHHE O TE€X WJIM UHBIX OONIECTBEHHBIX MHCTH-
TyTax W SBJICHHUSAX, 1 MMECHHO OHA SIBJISIETCS OCHOBHBIM OOBEKTOM COBPEMEHHOW MH(OpMAIHOH-
HOH IOJIUTUKH.

C Hamell TOYKH 3peHHUs, JJisi GOPMUPOBAHHS MO3UTUBHOTO UMUK TEPPUTOPUHN (KaK OC-
HOBBI peanu3anuu ee OpeHJa) Ha KOMMYHUKATHBHBIX WHTEPHET-TIJIONIAKAX HEOOX0AUMO:

1. Ocy1iecTBiCHHE MOHUTOPUHTA (hOPYMOB, OJIOrOB, 0030PHBIX CANTOB, COIMAIBHBIX CETEH,
BBISIBIICHHE HCTOYHHKOB MH}opManuu, popMupyomux online-penyranuio TeppUTOPHH.

2. [lepmaHeHTHOE y4yacTue B OOCYXKIEHUHU JEATEIbHOCTH TEPPUTOPUU Ha KOMMYHUKATHB-
HBIX MHTEpPHET-IJIoma KaX, GOpMUPOBaHNE TO3UTHBHOTO BEKTOPA JIUCKYCCHH.

3. Co3naHue NO3UTUBHBIX UMHU/KEBBIX TEKCTOBBIX KOHTEHTOB Ha KOMMYHUKATUBHBIX HHTEP-
HET-TIJIOMaIKaX.

4. PackpbITHE MO3UTUBHOTO UMUK TEPPUTOPHH C IIOMOIIBIO TBOPYECKOTO MOTCHIIMATA €€
xKuTened (KapTUHBI, KHUTH, CTATbU U T.1.).

OxugaeMbIMH pe3yabTaTaMu (GOPMUPOBAHUS M 3aIUTH OpeH/Ia TEPPUTOPUU HA KOMMYHH-
KaTUBHBIX MHTEPHET-IIJIOMAIKAX SIBIISIOTCS:

— CO3/IaHUE WM MOJAJIEPKKAa aKTHBHOTO MHTEpeca K TEPPUTOPUU CO CTOPOHBI MHTEPHET-CO-
o0bmrecTBa;

— opraHu3anus OJaronpusiTHOrO MHPOPMAITMOHHOTO (QOHA IS Pa3BUTHS TEPPUTOPHH, B
YaCTHOCTH, JUISl pealiu3aliu CTOSIIMX Iepen Hed CONHMaTbHBIX, YSKOHOMHYECKUX, AYXOBHBIX H
MOJIUTHYECKUX 3ajad;

— (hopMUpOBaHKE BOCIIPUSATUS TEPPUTOPUN HA KOMMYHUKATHBHBIX HHTEPHET-TIJIOMIAAKAX KaK
COBPEMEHHOT0, yIOOHOTO IS KU3HHU, 3G (PEKTUBHOrO M aKTUBHO Pa3BUBAIONIETOCS MecTa.

[MomydeHue MaHHBIX PEe3ynbTaTOB OyIEeT CIOCOOCTBOBATH, B YACTHOCTH, Pa3BUTHIO DKOHO-
MUKH TEPPUTOPHUH, TIPUBJICUCHUIO BHEITHUX WHBECTUIIHH, MTPUTOKY KBATU(DHUIIMPOBAHHBIX KaJpPOB
W3 JIPYTrUX PErHOHOB, PA3BUTHIO HayKu, OM3Heca, KyIbTyphl H 00pa3oBaHus, a Takxke Gopmupo-
BaHUIO 3 (HEKTHBHBIX MEXaHU3MOB BBISBIICHUS CYNICCTBYIOIIUX MPOOJIEM U WX YCTPaHEHHS.
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